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Summary

Festivals and events are considered to have signifimpacts on the local communities
where they are staged. Literature focuses on #meses of impacts caused by festivals and
events: economic, social and environmental. Thudyshas focused on the social impacts
caused by Molde International Jazz Festival, hastbcial impacts are perceived among
the residents in Molde and the Molde region andtvidzors can influence their
perceptions. Molde International Jazz Festivalnsusic festival held annually in Molde
and it is considered to be a huge celebration.f@$ieval attracts thousands of visitors

every year.

Social impacts of events are often studied thrapgdntitative research of residents’
perceptions. In this study, the social impacts oldé International Jazz Festival were
studied through a web-survey posted on severalspagg groups on Facebook targeting
Molde residents.

The results from this study indicate that the ddoipacts of Molde International Jazz
Festival are mainly perceived as positive, and fdagtbrs such as gender, age, area of
residency and music interest does not have a ggnifinfluence on these perceptions.
The results also show that Molde is perceived asgtee “city of jazz”, and that the
majority of the respondents mainly attend the ¥@$tilue to the life the festival creates in

Molde, and not particularly because of the music.

The response rates for the web-survey were lowglwimade it difficult to generalize the
findings to the whole population of Molde. Therefoit is suggested that further research

is needed where a larger study should be conducted.

Key words: Molde International Jazz Festival, Motdsidents, social impact, local

community, web-survey.
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1.0Introduction

This master’s thesis examines the attitudes anzkptons of the residents in Molde and
the Molde region towards the yearly music festilvd|de International Jazz Festival. The
main objective of this thesis is to identify hove tocal community in Molde and the

Molde region perceive the social impacts of Moldieinational Jazz Festival, and what
influences their perceptions. Factors of influesgeh as gender, age, area of residency or

interest in music were analyzed in this study.

This thesis includes an introduction chapter wihart background description and the
purpose of this thesis, along with the researclstipe and a historical background of the
Molde International Jazz Festival. After the intuation chapter, a theoretical background
is properly introduced where relevant terms andrilee are explained. A methodology
chapter follows explaining the choice of method #reldata collection strategy. The
results of the conducted study are then presembag &vith a discussion chapter and the

conclusion.

The results from this study may be of interestiofestival organizers of Molde
International Jazz FestivBladen et al. (2012) state that “understandingstizal
implications of producing an event in a particuéation is key to managing its impacts”
(2012, 368). Perhaps the study reveals any aredsgshval organizers should be aware of

or take into consideration for future planning loé festival.

It is advisable for event managers to invest insnaag the social impacts of their
events on the host community. By taking such a step will highlight the
importance of their event (...) and identify what vpasitive and what was negative,
which can lay the foundations for improvement fog future (Raj and Musgrave
2009, 88).



1.1 Background

The event industry is a globally growing sector anseen as having significant impacts,
such as economic, environmental and social impResearchers claim that there is a lack
of research that focuses on the social impactsaite especially, and despite the
progression and popularity of event research, resea have been slow in directing
research beyond the economic impacts (Fredlind=antkner 2000; Gursoy, Kim and
Uysal 2004).

Social impacts of events are often studied thraegkarch of residents” perceptions,
mainly because social impacts may be difficult ®asure. Social impacts may be difficult
to measure accurately because they are challetmizgalyze and calculate, as opposed to
economic impacts. In addition, events often hafferint impacts on different members

of the community (Fredline, Jago and Deery 2003).

The purpose of this thesis is to discover the $atipacts of an event from the residents’
point of view. The thesis is a contribution to tie in scientific research on social
impacts of events, and especially on impacts cabgeth event on a local community. It
studies the social impacts of Molde InternatioralzIFestival through the residents of
Molde and the Molde region and their attitudes peteptions.

1.2 Research question

How are the social impacts of Molde Internationakd Festival perceived among the

residents of Molde and the Molde region, and wigat iofluence their perceptions?

Social impacts are considered to be short-termemprences and have an immediate effect
on the quality of life of residents (Brunt and Coigty 1999). The social impacts of Molde
International Jazz Festival also referred to asddjalzz, as well as the local residents’
perceptions around them, will be discovered throaigheb-survey.



1.3 Molde International Jazz Festival

Molde International Jazz Festival is one of theestdazz festivals in Europe, founded in
1961. Itis held annually in July in Molde, Norwayolde is a municipality as well as a
city in the county of Mgre and Romsdal, where tbpyation is estimated to be around
26 000 (Molde kommune 2013). The number of visitorslolde during the festival
however is estimated to be between 80.000-100:D@dfestival in 2013 sold
approximately 23 000 tickets, which is less thaawvjmus years where there have been
around 25.000-30.000 sold tickets. The all timénlwgs in 2002, where 36.000 tickets
were sold (Solli 2013)The festival uses the whole city as festival vengash as
Romsdalsmuseet, Bjgrnsonhuset, Molde Domkirke, #iexaparken and Plassen
(Moldejazz 2014).

The interest for jazz music started in Molde befdferld War 2, where people gathered to
talk about jazz and listen to LP’s. Storyville J&mb is the oldest continuous running
Jazz Club in Norway, and still exists today. It veasablished by young jazz enthusiasts in
1953, and it was the Storyville Jazz Club thatrlateated Molde International Jazz
Festival (Mosnes 2010).

The first festival was a weekend-festival with #gn@mncerts and jam sessions the first
week of August 1961. The creators considered tstevéd to be a one-off event, and never
imagined it to be such a huge success. The nekttyeafestival was covered by the
television and radio, which lead to internationgb@sure in jazz magazines and
newspapers across Europe. The international expaseated a demand for musicians
wanting to perform at the festival, and the restistory. The festival has been held every
year since (Mosnes 2010).

In 1989 the festival started having bigger concattsigger venues, which appealed to a
bigger audience. Therefore, the festival addedyatyy wider profile, trying to reach out

to the younger audience through rock music evardsaadding other related music genres,
such as soul, hip hop and R&B (Mosnhes 2010).



The festival has always worked to increase theesteand support for the festival locally.
The festival had a breakthrough in 1988, when tmpany Molde Vekst showed interest
in developing a local based organization with thgpse of supporting the festival, both
academically and economically. The aim was alsdeteelop and retain new local
enthusiasm for the festival. On the initiative obldle Vekst, the foundation Molde

International Jazz Festival was created in 1989sfMs 1991).

In an article from 2010, Hans-Olav Solli, the maitkg manager for the festival, explains
that e festival is simply for everyone, and the loaahenunity is considered to be the
reason for this (Sande 2010). The local commundy mot always be interested in the
jazz music in particular, but in the festival its&olli explains that many in Molde and the
surrounding areas see the festival as Molde’s agdnithe world (Sand 2010). The local
community can engage in the festival by voluntegrand according to Solli (2013), the
festival has over 750 volunteers, which shows greatmitment by the local community
in Molde.

1.3.1 Objectives and visions
Molde International Jazz Festival's main objeciwéo arrange a jazz festival in July. The

festival will operate year-round and contributeitoactive jazz environment in the region.
Further, the festival aims to provide expertisetha# jazz community nationally and
promote Norwegian jazz abroad through internatioedlvorks. The festival’s vision is to
be the most important festival for jazz and relatedsic in Europe (Solli 2014, see

appendix 2).

The festival also has objectives relating prograicges, such as being a connector
between the local, national and the internatioD#ther objectives concern the venues and
arenas, Molde as a jazz city, the organizationkarsiness operations, and the festival's

environmental profile (Solli 2014).



2.0Theoretical background

2.1 Event studies

The term “event” has several definitions and megsiBladen et al. (2012) define events
as “temporary and purposive gatherings of peo@@12, 3), while Getz (2007) explains
that events are "an occurrence at a given placeiarg] a special set of circumstances; a
noteworthy occurrence” (2007, 18). Furthermore ngvare temporary happenings and
they all have a beginning and an end. The evemgrano is usually planned to every little
detail and is promoted well in advance of the evEménts are usually restricted to

specific locations (Getz 2007).

Events are difficult to replicate, although somelmibe similar in form. Some aspect of
the event will always ensure that the event isitdp@r experientially different, such as
the setting, the program or the people. Their egpees and attitudes will always differ,

which makes every event unique (Getz 2007).

2.1.1 Cultural events and festivals

Cultural events and festivals are "major sectorthefevent industry” (Bladen et al. 2012,
327) and in most countries around the world they'tdre key drivers of the tourism and
service economies in all the major developed ecoesiniBladen et al. 2012, 327). A
cultural event can be anything from a music conicean art exhibition. Bladen et al.
(2012) state that "festivals are extremely comnarms of cultural practice” (Bladen et al.
2012, 329).

The largest element of the event sector is musatsvand Bladen et al. (2012)
differentiate music festivals from other music egesuch as music concerts, music tours
and music programs. Music festivals are a popthianpmenon, which continues to grow.
In order to create a genuine music festival expegethere are several non-music factors
that must take place, such as "catering, accomnuygaecondary events and retailing”
(Bladen et al. 2012, 334). These factors diffesgatmusic festivals from other music
events (Bladen et al. 2012).



2.2 Eventimpacts

Festivals and events might come with significanpaacts on the local community. The
most common impacts found in event literature amemic impacts, environmental
impacts and social impacts. Economic impacts ohtsvean for instance be direct
expenditure related to the event, leakage outeofdbal community, value added (wages,
salaries, taxes and gross profit), indirect andiged economic impact and opportunity
cost (Deery and Jago 2010; Andersson 2013). Envieotial impacts of events can be
emissions from transport to and from the eventrggnand gas use, solid waste and water
use (Deery and Jago 2010; Jago et al. 2010; Arate %1 3). Social impacts of events are
considered to be impacts on social capital, puidiglth and welfare, community pride and
quality of life (Deery and Jago 2010; Jago et @lL& Andersson 2013). This study will
focus on the social impacts of events and aimsv® &an understanding of the concept and

an overview of the existing literature.

The impacts that might come with events can be potitive and negative. Deery and
Jago (2010) present a list of positive and negaEacts of events on the local
communities (See Table 1).

Table 1: Event impacts on communities

Positive impacts Negative impacts

Increased employment opportunities | Rowdy and delinquent behavior
Increased standard of living Increase crime levels

Increased entertainment opportunities | Excessive drinking

Economic benefits Litter

Opportunity to meet new people Damage to the environment

More interesting things to do Noise

Enhanced community image Traffic congestion and parking problems
Community pride Disruption of normal way of life

Preservation of local culture/heritage | Overcrowding

Increased skill base Money spent of events, not on
community needs

New facilities and infrastructure Increased cost of living
(Deery and Jago 2010, 17)




Positive impacts on local communities found inritere show that events and festivals
can serve to build community cohesiveness, commnitie and create trust among
community members “because they provide a placeevthe members of local
community can get together and participate in miyt@mjoyable activities” (Gursoy, Kim
and Uysal 2004, 177). They are also shown to taiilehg ties within a community by
reinforcing social and cultural identity. Festivalsd events provide activities and
spending opportunities for both local residents asdors, which give festivals and events
an important role in the local community. In adulitj festivals and events also provide
promotional opportunities for businesses, whictedocal businesses reasons to get

involved in the community (Gursoy, Kim and UysaD2).

In addition to the positive impacts, literature gests that events and festivals also create
negative impacts on communities, such as overcrgvaind interference with the local
residents’ daily routines. In more extreme situaicevents have also caused resident
exodus, community apathy and antagonism (Raj ansgkéwve 2009; Deery and Jago
2010).

2.2.1 Social impacts

When compared to the amount of studies of econamdcenvironmental impacts of
events, there is a small amount of research wrddhesses the social impacts caused
especially from events (Fredline and Faulkner 2@¥ery and Jago 2010 and Bladen et.
al. 2012). Definitions of social impacts are ofteawn from the field of tourism studies,

due to events being perceived as a touristic agtjiialduck, Maes & Buelens 2013)

By social impacts we mean the consequences to hpojarlations of any public

or private actions that alter the ways in whichgledive, work, play, relate to one
another, organize to meet their needs and gena@ilye as members of society.
The term also includes cultural impacts involvifigeges to the norms, values,
and beliefs that guide and rationalize their cagnibf themselves and their society

(Interorganizational Committee on Guidelines anddfples 1994,1).



Social impacts are often confused with culturalacts. Brunt and Courtney (1999)
explain the difference between the two phenomen®osial impacts are considered to be
short-term consequences and have an immediate effébe quality of life of residents,
while cultural impacts are more long-term changes’society's values, beliefs, and
cultural practices” (Brunt and Courtney 1999, 498)is study will focus on the social

impacts.

Figure 1 by Deery and Jago (2010) shows the flowftetts of positive and negative
social impacts of events on local communities aggtidations. It addresses the
importance to be aware of the social impacts amdllleahem in order to have a successful
event. Awareness of the residents’ attitudes tosvdrdse impacts may help reduce and
prevent the negative impacts associated with teatgDelamere 2001). Deery and Jago
(2010) explain that when it comes to the socialantp of events on communities, "it is the
host residents that are the judges” (2010, 19) tla@dvay they perceive the impacts of the

event is the reality to them. One must be awatbede impacts in order to eliminate them.

Figure 1: The flow of positive and negative impacts

Increased or decreased < Increased pride in
satisfaction with the event event and destination
‘r’ - -
_| Positive social impacts on community, Decreased pride in -
i e.g pride i event and destination event and destination
Event +
*  Negative social impacts on communnity, . | Negative perceptions about
e g anti-social behaviour | the event and destination

(Deery and Jago 2010, 18)



Literature suggests that the success of an eveepisndent on support from the local
community (Jago et al. 201Balduck, Maes and Buelens 2013ago et al. (2010) state
that it is "important that [local community] aretaely engaged in the planning and
management of the events” (231) and that by inolyithe local community in the
development of the event gives a sense of “owngftshihis sense of “ownership” may
lead to positive support of the event (Raj and Magg 2009). The local community is
also more likely to give their support when theylerstand the benefits that may arise
(Jago et al. 2010). It is further stated that tenés that are the most successful in the

world are those that engage the local communityd &t al. 2010).

2.2.2 Measuring social impacts

As mentioned in the introduction, measuring soicigdacts can be difficult (Fredline, Jago
and Deery 2003). Bladen et al. (2012) explain the to the complexity of measuring
objective factors, "measurements of social impaotsusually constructed from resident
perceptions of those impacts” (2012, 368). Furtlean’the complexity of measuring
social impacts makes it difficult to develop a sbanpact assessment methodology”
(Bladen et al. 2012, 368). The dominating methagtlue understand the social impacts of
events is through quantitative studies of the loesidents (Waitt 2003; Gursoy, Kim and
Uysal 2004; Andereck et al. 2005; Deery and Jad®?2Balduck, Maes and Buelens
2013; Andersson 2013; Weaver and Lawton 2013; $af®14). Questions regarding
community cohesiveness (Gursoy, Kim and Uysal 20@4itt 2003; Prayag et al. 2013),
community pride (Fredline and Faulkner 2000; Dele#901; Gursoy, Kim and Uysal
2004; Waitt 2003; Deery and Jago 2010), overcrogidiredline and Faulkner 2000;
Delamere 2001; Deery and Jago 2010; Prayag eD&RB; 2Veaver and Lawton 2013;) and
disruption of normal routines (Delamere 2001; Desrgt Jago 2010; Prayag et al. 2013;
Weaver and Lawton 2013) are commonly found in qtegtite studies of social impacts.



2.3 Social exchange theory

The most common theory found in social impactéditere is the social exchange theory
(Andereck et al. 20035ursoy and Kendall 200®eery and Jago 2018alduck, Maes

and Buelens 2013Veaver and Lawton 2013), and it is often used @ oretical
framework to explain residents” perceptions to &/@alduck, Maes and Buelens 2013).
The social exchange theory indicates that an @sesn¢wed as either positive or negative
by the local community in relation to the expedbetefits or costs derived from the event
(Waitt 2003). This theory is useful for studying& community support of events because
it deals with both positive and negative impactse perceptions of these impacts will
depend on “how people evaluate the exchange inhathiey are involved” (Dogan and
Kendall 2006, 607) and that “those consideringeitéficial are likely to evaluate the
potential impacts differently from someone who easds the exchange as detrimental”
(Dogan and Kendall 2006, 607). Positive perceptamesmore likely to occur when there
are “high levels of social powers within the exopamelationship” (Waitt 2003, 195),
whereas negative perceptions occur when the soovedr is low and the gain from the

exchange is perceived as being small (Waitt 2003).
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3.0Methodology

This chapter presents the methodology of this stadgt explains the choice of method

and the data collection strategy.

3.1 Choice of method

When measuring social impacts, literature showsttieadominating research method is
guantitative studies, mainly through studies oflaesidents’ perceptions (Waitt 2003;
Gursoy, Kim and Uysal 2004; Andereck et al. 2008efy and Jago 2010; Andersson
2013; Balduck, Maes and Buelens 2013; Weaver anddra2013; Sharpley 2014).
Therefore, a quantitative approach was choserhisistudy with a web-survey as the

research instrument.

This study is mainly quantitative, but the reseansdtrument contains some qualitative
elements, such as open-ended questions. The ealldata from the web-survey will be

analyzed statistically, except the qualitative data

3.2 Data collection strategy

This study is based upon primary data collectedutjn a web-survey collected by the
author of this thesis, and this chapter presertsli#tta collection strategy for the study. It
addresses the data source the study is based @destription of the web-survey
approach, with benefits and shortcomings. Furtheembaddresses the sampling of this
study and how the data is analyzed. It also addsagsearch ethics and explains the

significance of validity and reliability.

3.2.1 Research instrument

A web-survey approach was chosen as the reseasithnrent for this study, andwas
used in order to discover the local residentstuats and perceptions towards the festival.
The survey was constructed through Questback asguasted on six Facebook sites.

11



The web-survey contains 24 questions in total artivided into three sections with the
purpose of having a logical flow. The first sectigaestions 1-5, consists of socio-
demographic questions, such as age, gender angdaimu The second section, questions
6-10, includes questions regarding the respondesittionship to Molde, and the last
section, questions 11-24, includes questions raggtte respondents’ relationship to

Molde International Jazz Festival (See appendix 1).

The web-survey consists of several rating scalespture the respondents overall
attitudes and perceived impacts. In the secondosespondents were asked to rate their
overall perceptions of Molde on a 5-point Likerakcranging from 1= Very positive, 2=
Positive, 3= Neutral, 4= Negative and 5= Very negatin the last section the respondents
were asked to rate their level of agreement/disageat on different statements regarding
the Molde International Jazz Festival on a 5-phikért scale, ranging from 1= Strongly
agree, 2= Partly agree, 3= Neutral, 4= Partly dsagnd 5= Strongly disagree. Some of
the statements in the web-survey are adopted frefarere, Wankel and Hinch (2001).

A number of issues were addressed when the weleypwas designed. It was kept in
mind that using a clear and simple language wil be prevent any misunderstandings
from occurring, so advanced terms and expressi@ne therefore avoided. Questions
where the respondent is forces to answer "Yes'Nw”’were kept to a minimum in order
to get more interesting answers and scaling. Opestopns were also kept to a minimum,
but a few were included "in the hope that thesé yigld useful additional information”
(Richards and Munters 2010). When using scaleafaal mid-point was included in
order to allow the respondents to adopt a neutisitipn. The answer options are mainly
nominal and ordinal, meaning that the answers earabegorized by their differences and

how different they are (Jacobsen 2010).

3.2.2 Samples

The web-survey was sent out via Facebook hopirmmngage as many people as possible.
Another alternative was to send out the surveyrepeaesentative sample of Molde’s
population. Due to lack of recourses, such as timmey and access to databases or

email-addresses, this was not possible.
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The Facebook pages where the survey was postddadde International Jazz Festival
(7455 likes), Rbnett (8186 likes), MoldeTorget (B4ikes) and Molde Sentrum (1582
likes). In addition to these pages, the survey alss posted in two Facebook groups
created for the local residents in Molde; “Du vetat fra Molde nar...” with 6446
members and “Kjgp/salg/byte/gi bort - Freena, Mphlgkra, Misund, Eide, Avergy” with
20 589 members. Out of all the likes and membethasfe Facebook pages, 196 replied to
the web-survey.

Facebook has a large user base in Norway and @ne@gpproximately 2, 2 million
Norwegians on Facebook every day, which is ne&l9edof Norway’s population
(Metronet 2013). There are several benefits astatigith Facebook as a data collecting
method. First of all, it is not very costly. Thevere no costs associated with posting the
survey on Facebook. In addition to being cost &ffit; a web-survey is also time efficient
compared to sending out the survey through the. mlad researcher can save a lot of time
by not having to be in the field and conductingmitews. This also eliminates the chances
of an interviewer effect, where the respondent bainfluenced by the presence of the
interviewer or how the interviewer acts. By usingggb-survey the respondents can
choose for themselves when and where to fill oatghestionnaire, without the presence

of the interviewer.

The main problem with web-surveys is low respomses:. In addition, how interested the
respondents are in the specific research topicdesgrmine who actually responds to the
survey (Jacobsen 2010; Gursoy and Kendall 200&)egsibility may also be a problem
due to the fact that not everyone owns a comphéger Internet or a Facebook-profile. The
complexity of the survey may also cause problerasabse there is no interviewer there in
person to explain or clarify any possible misuntierdings to the respondent. Therefore,
the survey must be simple and easy to understaddadvanced terms must be avoided.
Testing it on a test group before publishing the@csurvey may discover possible

misunderstandings.
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3.3 Analysis of data

Analyzing the data that was received from the walvesy is the most time consuming
stage in the research process, but also the ntesesting part of the research. The
collected data from the web-survey was sent tatgstital program through Questback, so
there was no need for coding. The program usedisrstudy is PASW, which stands for

Predictive Analytics SoftWare, formerly known asS&?

The quantitative data is analyzed through a uret@ranalysis and a bivariate analysis. A
univariate analysis describes one variable at a,tand tells you for instance the most
typical answer is in the selected sample. A bivaranalysis allows two variables to be

analyzed at the same time, and can reveal if tbevbwiables correlate (Jacobsen 2010).

3.4 Research ethics

There are three basic requirements regarding theaeship between the researcher and
the one who is being researched in Norwegian reBezhics. The first is informed
consent, which means that the respondent partegpatluntary and that the researcher
must get an approval to use whatever informatieréspondent gives in their research.
The second is the right for privacy, which basicatleans that whatever information the
respondent gives cannot be traced back to himfiemifically. Therefore, the researcher
must avoid sensitive information, such as religiomace. The third requirement is the
right to be accurately cited. The results mustiesgnted correctly and in the right context
to the extent possible (Jacobsen 2010).

These requirements have been carefully considardds thesis. The respondents who
conducted the web-survey participated out of frakimvtheir own leisure time, and the
purpose of the web-survey is stated in the intrédodo the survey. The web-survey is
completely anonymous and it is therefore not pdsddidentify any of the respondents.
Questions regarding personal information, suchaasenor address, or sensitive
information are not included in the survey. Thauhessfrom the collected data have been
analyzed and presented in the best way possible.
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3.5 Validity and reliability

Methods applied in a study should provide reliddriewledge. Therefore, it is important to
determine how reliable the collected data reallyfeere are two factors one must look for
when examining the results: validity and reliagiliThe results may contain errors, and
both validity and reliability reflect the degreevitnich there might be errors in the results.
Validity and reliability say something about "theobability that you will obtain statistical
significance in your data analysis, and the extemthich you can draw meaningful
conclusions from your data” (Leedy and Ormond 22B),

3.5.1 Validity

When referring to validity, one refers to what vistended to be measured actually was
measured (Leedy and Ormond 2010). It is therefoportant that both the data collecting

strategy and the collected data is valid in refatmthe research problem.

Creswell (2014) presents two types of threats tmliya internal threats and external
threats. Internal threats are
...experimental procedures, treatments, or expergeatthe participants that
threaten the researcher’s ability to draw cornefeirences from the data about the
population in an experiment (Creswell 2014, 174).

External validity threats arise when ” experimest@éraw incorrect inferences from the
sample data to other persons, other settings, astdop future situations” (Creswell 2014,
176). This may for instance occur when the resesrgbneralizes the findings beyond the

studied population.

The validity of the collected data is low, due dw/lresponse-rates. Nevertheless, the
collected data may be valid in relation to thos®Wwhve responded.
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3.5.2 Reliability

Reliability is related to how reliable the colledtéata is and is important in quantitative
research. The results from one study should gigeséime results to another study when
using the same measurements. This will prove itéisealts are of high reliability (Dalland
2010).
We can measure something accurately only when walsa measure it
consistently. Yet measuring something consistafdlysn’t necessarily mean
measuring it accurately. In other words, reliapiig a necessary but insufficient
condition for validity (Leedy and Ormond 2010, 29).

One cannot say with a hundred percent certaintyttieacollected data is reliable, nor if

the results can be generalized to the populati@vasole.

3.6 Limitations

A number of limitations must be recognized. Thisstik is based on data collected through
Facebook. The analysis and conclusions are drawn L6 respondents from a
conducted web-survey. The nature of the sampledigeneralization of the findings
because it was conducted through Facebook. Themsegate was low, which also makes
it difficult to generalize the findings to all Maddresidents.

Since this study was based on a quantitative appraiawas not possible to obtain a richer
and in-depth dataset that could have been obtaitheiwise by using a qualitative
approach. A gualitative approach might have rewkather impacts that were not taken up

in the conducted web-survey.

Time was also a limitation and was one of the reador the chosen data collection
strategy. Due to the limited time schedule, theadallection strategy needed to be fast
and efficient, which resulted in choosing a webeobsurvey opposed to other data

collecting strategies.
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4.0Results

The total number of respondents was 196, wherenB86 usable and 30 were unusable.
The 30 responds were considered to be unusabldibe postal code of the respondents
being outside of the Molde region. They were thanetaken out of the analysis. The
guestions from the web-survey are analyzed thrdrtegjuency tables to see the most
frequent responses. Moldejazz replaced the ternd®libiternational Jazz Festival in the

web-survey.

4.1 Demographics of respondents

Question 1: Gender

Table 2: Gender

Frequency| Valid Percent
Valid Male 54 32.9
Female 110 67.1
Total 164 100.0
Missing System 2
Total 166

Out of 166 respondents, 54 were men, 32.9 %, a@dvete women, 67.1 %. An equal
gender distribution of the responses was not plessibe to the survey being web-based
and out of the researcher’s control.
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Question 2: Year of birth

Table 3: Age groups

Frequency | Valid Percent

Valid 60 or above 22 13.3
50-59 21 12.7

40-49 23 13.9

30-39 32 19.3

20-29 50 30.1
Under 20 18 10.8

Total 166 100.0

The web-survey asked the respondents for theirgfdairth. The ranges of birth years of
the respondents were between 1942 and 1999. PASNisedl in order to place the birth
years into different groups. Six different groupsregmade and contain the following birth
years: 1941-1954, 1955-1964, 1965-1974, 1975-1985-1994 and 1995-1999.

Table 3 shows that the majority of the respond&dtis] %, are between the ages of 20 and
29. In the second largest group, 19.3 % are betweeages of 30 and 39. 13.9 % of the
respondents are between 40 and 49. 12.7 % aredre&@and 59, while 13.3 % are 60 or
above. 10.8 % are under 20.

Question 3: Postal code of residency

Table 4: Area of residency

Frequency| Valid Percent
Valid Region 49 29.5
Molde 82 49.3
City center 35 21.1
Total 166 100.0

Table 4 shows that around 70 % of the respondeats@m Molde. The other 30 % of the
respondents that were not from Molde were not takerof the analysis due to the postal
codes being within the Molde region defined fostsiudy, such as Gjemnes, Eide and

Freena (See appendix 5, figure 2).
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Question 4: What is your occupation?

Table 5: Occupation

Frequency Valid Percent

Valid Student 45 274
Fulltime employee 82 50.0
Self-employed 18 11.0
Seeking for work 2 1.2
Welfare/retired 14 8.5
Other 3 1.8
Total 164 100.0

Missing System 2

Total 166

The purpose of this question was to discover wieadéspondents were. 50 % of the

respondents are fulltime employees. 27.4 % areestsdwhile 11 % are self-employed.

8.5 % of the respondents replied that they are elfave or retired, while 1.2 are seeking

for work. 1.8 % respondents replied "Other” andvegred that they were on maternity

leave (See table 26 in Appendix 3).

Question 5: What was your gross annual income in 28?

Table 6: Income

Frequency| Valid Percent

valid Less than 100.000 39 24.1
100.000-250.000 28 17.3
250.000-400.000 30 18.5
400.000-600.000 47 29.0
600.000-1.000.000 13 8.0
More 5 3.1
Total 162 100.0

Missing System 4

Total 166

This question gives an idea of the income levelhefrespondents. The majority of the

respondents, 29 %, earned between 400.000-600.060 ®4.1 % earned less than

100.000 NOK, which may be explained by 27.4 % efréspondents being students (See
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Question 4). 18.5 % earned between 250.000-400N@K, while 17.3 % earned
100.000-250.000 NOK. 8 % earned between 600.00001000 NOK and only 3.1 %

earned over 1.000.000 NOK.

4.2 Respondents’ relationship to Molde

Question 6: What is your main impression of Molde?

Table 7: Impressions of Molde

Frequency Valid Percent
Valid  Very positive 50 30.3
Positive 92 55.8
Neutral 18 10.9
Negative 4 2.4
Very negative 1 .6
Total 165 100.0
Missing System 1
Total 166

The majority of the respondents have a positiver@sgion of Molde. 55.8 % replied

"Positive” and 30.3 % replied "Very positive”. On&4 % replied "Negative” while 0.6 %

replied "Very negative”. 10.9 % were neutral tostijuestion.

Question 7: How is Molde spoken of within your soail circle?

Table 8: How Molde is spoken of

Vvalid Very positive
Positive
Neutral
Negative
Very negative
Total

Frequency| Valid Percent
27 16.3
89 53.6
37 22.3
12 7.2
1 .6
166 100.0

The majority of the respondents replied that Matdspoken of either positively (53.6 %)

or very positively (16.3 %). Only a few respondemgglied that Molde is spoken of
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negatively (7.2 %) or very negatively (0.6 %) withiheir social circle, but also a great

number of respondents were neutral to this que$#drs %).

Question 8: Regardless of your own interests, whalo you think gives Molde most

attention outside the region? Choose three of thested factors.

Table 9: Attention

Frequency Percent

Molde Football Club 131 78.9
Moldejazz 109 65.6
The nature 96 48.2
Individuals (Kjell Inge Rakke, 56 33.7
Jo Nesbg etc.)

The business sector 23 13.8
Molde University College 22 13.2
The childhood environment 9 5.4
Bjgrnsonfestivalen 6 3.6
Other 2 1.2
Teatret Vart 1 0.6

Molde Football Club, Moldejazz and the nature inlfi#owere chosen as the three factors

in which the respondents believe give most attertitoMolde outside the region,

regardless of their personal interests.

Question 9: Which of the factors below do you belie is involved in creating Molde’s

image? Choose three of the listed factors.

Table 10: Molde's image

Frequency | Percent

Molde Football Club 130 78.3
Moldejazz 124 74.7
The nature 110 66.3
Individuals (Kjell Inge Rakke, 45 27.1
Jo Nesbg etc.)

The business sector 33 19.9
Molde University College 21 12.7
The childhood environment 7 4.2
Bjgrnsonfestivalen 6 3.6
Teatret Vart 4 2.4
Other 3 1.8
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Molde Football Club, Moldejazz and the nature inlfl#owas chosen as the three factors

in which the respondents believe contribute toterééolde’s image.

Question 10: Which of the buildings listed below wald you rank as the three most

important signature buildings in Molde?

Table 11: Signature building |

Frequency] Valid Percent
Valid  Molde Domkirke 35 21
Aker stadion 335 203
Rica Seilet 330 200
Plassen 60 36.5
Romsdalsmuseet 65 39.5

The results in table 11 have been multiplied byrthber 5 in order to provoke the
results (See table 27 for original table). Akedgia was chosen as the number one

signature building in Molde.

Table 12: Signature building Il

Frequency Valid Percent
Valid  Molde Domkirke 32 19.6
Molde Radhus 2 1.2
Aker stadion 94 57.4
Rica Seilet 110 67
Plassen 46 28
Molde Fjordstuer 8 4.8
Romsdalsmuseet 34 20.8
Ngisomhed 2 1.2

The results in table 12 have been multiplied wlig mumber 2 in order to provoke the
results (See table 28 for original table). Ricde®avas chosen as the second most

important signature building in Molde.
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Table 13: Signature building Il

Frequency Valid Percent
Valid Molde Domkirke 24 14.8
Molde Radhus 3 1.9
Aker stadion 21 13.0
Rica Seilet 23 14.2
Plassen 42 25.9
Molde 10 6.2
Fjordstuer
Romsdalsmuses 37 22.8
Ngisomhed 2 1.2

The results in table 13 have been multiplied whig number 1 and shows that Plassen was
chosen as the third most important signature mgldhn Molde (See table 29 for original
table).

4.3 Repondents’relationship to Moldejazz

Question 11: How interested are you in music?

Table 14: Music interest

Frequency Valid Percent
valid Very interested 71 43.6
Somewhat interested 61 374
It varies 27 16.6
Somewhat uninterested 1 .6
Very uninterested 3 1.8
Total 163 100.0
Missing System 3
Total 166

The majority of the respondents are interestedusio 43.6 % replied that they are "Very
interested” and 37.4 % replied "Somewhat interéstegl6 % replied that their interest in
music varies. 1.8 % replied that they are "Verynteiested” in music, while 0.6 % replied
that they are "Somewhat uninterested” in music.
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Question 12: How interested are you in jazz music?

Table 15: Jazz music interest

Frequency Valid Percent
valid Very interested 24 14.5
Somewhat interested 53 31.9
It varies 40 241
Somewhat uninteresteq 24 14.5
Very uninterested 25 15.1
Total 166 100.0

31.9 % of the respondents are "Somewhat interestgdzz music, while 14.5 % are
"Very interested”. 24.1 % replied that their intsetrén jazz music varies. 14.5 %
respondents replied that they are "Somewhat intedésnd 15.1 % replied "Very

uninterested”.

Question 13: Have you ever been to Moldejazz?

Table 16: Moldejazz |

Frequency Valid Percent
Valid Yes 164 98.8
No 2 1.2
Total 166 100.0

98 % of the respondents have been to Moldejazdewhiy 1.2 % have not.
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Question 14: If yes, how many times have you beeo Moldejazz?

Table 17: Moldejazz II

Frequency Valid Percent

valid 1 2 1.2
2 4 2.5
3 6 3.7
4 8 4.9
5 3 1.8
6-10 23 14.1
11-15 30 18.4
16-20 34 20.9
21-25 18 11.0
26-30 13 8.0
31-35 6 3.7
36-40 6 3.7
41-45 5 3.1
More than 50 5 3.1
Total 163 100.0

Missing System 3

Total 166

The majority of the respondents, 20.9 %, have be&holdejazz between 16-20 times.
18.4 % have been to Moldejazz between 11-15 timkge 14.1 % have been 6-10 times.
3.1 % have been more than 50 times, while onl\24 I2ave only been once.
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Question 15: Which statement suits you the best?

Table 18: Statements

Frequency| Valid Percent

valid | always attend the opening ceremon 15 9.1
and walk through Storgata in the jazz
parade.
| am eager about attending the concg 35 21.2
during Moldejazz.
| am mostly concerned about attendirn 43 26.1
the outdoor concerts.
| am not that interested in the music i 55 33.3

particular, but the life the festival
creates in the city.

| usually do not attend anything durin 5 3.0
Moldejazz.
Other 12 7.3
Total 165 100.0
Missing System 1
Total 166

33.3 % of the respondents replied that they arehattinterested in the music, but the life
the festival creates in the city. 26.1 % are mostigcerned about attending the outdoor
concerts. 21.2 % replied that they are eager attending the concerts during Moldejazz.
9.1 % replied that they always attend the openargraony of Moldejazz and walk
through Storgata in the jazz parade. Only 3 % efréspondents replied that they usually
do not attend anything during Moldejazz. 7.3 %iexptOther”, such as volunteering for

the festival and participating in the jazz paraseg Table 30: Other in Appendix 3).
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Question 16: What is your main impression of Moldegzz?

Table 19: Impressions of Moldejazz

Valid Very positive
Positive
Neutral
Negative
Total

Frequency | Valid Percent
57 34.3

92 55.4

14 8.4

3 1.8

166 100.0

The respondents’ impression of Moldejazz is shawthis table to be mainly positive.

34.3 % replied that they have a "Very positive” megsion and 55.4 % have a "Positive”

impression. 8.4 % respondents were neutral togiestion, and only 1.8 % respondents

replied that they have a negative impression ofddalzz.

Question 17: To which extent do you agree/disagredth the following statements?

Table 20: Impacts |

Strongly | Partly | Neutral| Partly Strongly
agree agree disagree | disagree
Moldejazz helps to create a
good image of Molde. 64.2 % 29.7 %| 4.8% 1.2% 0%
Moldejazz contributes to a
unique and special local
community in Molde. 38.4% 43.3%| 11.6 % 6.7 % 0%
Moldejazz is a huge celebration
in Molde. 69.9% 23.3%| 55% 1.2 % 0%
Moldejazz shows others why
Molde is unique and special. 33.7|%33.7 %| 17.8 % 6.7 % 3.1%

Most of the respondents were either in totally agrent or partially agreement with the

four statements in question 17. Few respondentaatidgree or were neutral to the

guestions. 93.9 % replied that they agree to thaltibjazz helps to create a good image of

Molde. 4.8 % are neutral and 1.2 % partly disagkeme of the respondents disagree with

this statement. 81.7 % agree that Moldejazz canetbto a unique and special local

community in Molde. 11.6 % are neutral and 6.7 %lypalisagree. None of the

respondents totally disagree with this statemeheeri93.2 % agree to that Moldejazz is a
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huge celebration in Molde, while 5.5 % are neuttally 1.2 % partly disagree and none

strongly disagree. 72.4 % agree to that Moldejapavs others why Molde is unique and

special. 17.8 % are neutral and 9.8 do not agree.

Question 18: To which extent do you agree/disagreeth the following statements?

Table 21: Impacts Il

Strongly| Partly | Neutral | Partly Strongly

agree | agree disagree | disagree
Moldejazz contributes to a sense of
togetherness within the local
community. 30.9% 44.4%| 16.7 % 3.7% 4.3 %
Moldejazz contributes to improve
the life quality in the local
community. 26.4% 36.8 %| 23.9 % 7.4%| 55%
Moldejazz contributes to personal
wellness and well-being. 27.2% 42 %| 22.2% 6.2%| 25%
Moldejazz gives me a personal
feeling of pride and recognition.

36.2%| 31.9%| 19.6 % 55%| 6.7%

Moldejazz contributes to increase
my pride to the local community in
Molde. 36.6 %| 34.2%)| 17.4% 6.2%| 5.6%

75.3 % of the respondents agree to that Moldejanfributes to a sense of togetherness

within the local community, while 16.7 % are neutmad 8 % do not agree. 63.2 % agree

to that Moldejazz contributes to improve the lifgafity in the local community, but 23.9

% were neutral and 12.9 % do not agree. 69.2 %eagrthat Moldejazz contributes to

personal wellness and well being, while 22.2 % wereatral and 8.2 % do not agree. 68.1

% agree to that Moldejazz gives them a personéhtgef pride and recognition. 19.6 %

were neutral and 12.2 % do not agree. Finally, 70 &gree to that Moldejazz contributes

to increase their pride to the local community inltie. 17.4 % were neutral and 11,8 %

do not agree.
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Question 19: To which extent do you agree/disagreeth the following statements?

Table 22: Impacts I

Strongly| Partly | Neutral | Partly Strongly
agree agree disagree | disagree
Moldejazz leaves an ongoing
positive cultural influence on the
local community. 30.19% 40.4%| 16.8% 3.1% 0.6 %
Moldejazz gives the local
community positive recognition|. 46.3 P40.7 %| 9.9% 3.1% 0%
Moldejazz contributes to
increase the leisure activities for
the local residents in Molde. 16.9 PR27.5 %| 40.6%| 11.9% 3.1%
Moldejazz gives the local 1.2 %
residents the opportunity to 230| 255%| 36.6 %| 13.7%
learn new things.
Moldejazz gives the local
community an opportunity to
discover and develop new
cultural skills and talents. 30.2 9636.5 %| 24.5% 8.2 % 0.6 %

79.5 % of the respondents agree to that Moldegawzes and ongoing positive cultural

influence on the local community, and 16.8 % wegatral. 6.7 % do not agree. 87 %

agree to that Moldejazz gives the local commumtiblde positive recognition. 9.9 %

were neutral and 3.1 % partly agree. None of tepardents disagreed. 44.4 % agree to
that Moldejazz contributes to increase the leisutevities for the local residents in Molde.
40.6 % were neutral, while 15 % do not agree. 48&gree to that Moldejazz gives the
local residents the opportunity to learn new thirg§6 % are neutral and 14.9 % do not

agree. 66.7 % agree to that Molde gives the lamainsunity and opportunity to discover

and develop new skills and talents. 24.5 % arerakuthile 8.8 % do not agree.
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Question 20: To which extent do you agree/disagredth the following statements?

Table 23: Impacts IV

Strongly| Partly | Neutral| Partly Strongly

agree | agree disagree | disagree
Moldejazz is a disruption of my
normal routines. 1.2% 9.8%| 14.7 % 22.7%| 51.5%
There are too many people during
Moldejazz. 3.1% 9.3%| 10.6% 21.7%| 55.3%
The influx of festival participants is
a disruption for me personally. 1.90% 0.6 %| 8.7% 14.3%| 74.5%

The traffic in Molde increases to
unacceptable levels during
Moldejazz. 59 12.6 %| 15.7 % 252%| 41.5%

The noise levels in Molde increases
to unacceptable levels during
Moldejazz. 19% 25%| 12.6% 25.2%| 57.9%

The amount of trash in Molde
increases to unacceptable levels
during Moldejazz. 6.9% 20%| 14.4% 23.1%| 35.6%

Vandalism increases to
unacceptable levels during
Moldejazz. 25% 9.4%| 25.6 % 20%| 425%

74.2 % do not agree to that Moldejazz is a disampdif their normal routines. 14.7 % are
neutral and 11 % agree. 77 % do not agree toltkeat tare too many people during
Moldejazz. 12.4 % agree and 10 % are neutral. @d® not agree to that the influx of
festival participants is a disruption to them pegdty, but 17.6 % agree and 8.7 % are
neutral. 66.7 % do not agree to that the traffiMimide increases to unacceptable levels
during Moldejazz. 17.6 % agree and 15.7 are ned8al % do not agree to that the noise
levels in Molde increases to unacceptable levelsxdiMoldejazz. 12.6 % are neutral and
only 4.4 % agree. 58.7 % do not agree that the atufurash in Molde increases to
unacceptable levels during Moldejazz, but 26.9 %@gl4.4 % are neutral. 62.5 % do not
agree to that vandalism increases to unacceptaésiduring Moldejazz. 25.6 % are

neutral, while 11.9 % agree.
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Question 21: In what way do you believe Moldejazzftects the city image of Molde?

Feel free to give more than one example.

This question was made as an open-ended questadénto get the respondents’
perceptions on the impacts of Moldejazz in theinawords. As the previous questions
have revealed, the respondents seem to have vsitiwpampressions and perceptions of
Moldejazz and its impacts on Molde. However, thisgfion revealed more in-depth
opinions, both positive and negative.

Many wrote that they loved how Molde becomes likegacity during the festival, with a
great mix of people and different cultures. An ottiee peaceful and quiet city transforms
into a colorful and exotic city with lots of lifend happenings. The fact that the streets are
full of people is considered to be a good thingldé@mzz is also considered to be a great
place for gathering and meeting up with family &mehds, and also a great opportunity to
meet new people. Moldejazz is viewed as a celabrati the local community, its history
and music. The volunteering environment is considé¢o be great, and several
respondents claim that the festival creates umty“éogetherness” in the community in
Molde. In addition, the festival is perceived teate happiness and joy, and many smiling

faces.

Moldejazz is considered to have great concert dppiies, and people who usually do

not attend concerts do because of the festivakiaevespondents wrote that the festival
increases the leisure activities in Molde, and thate are more things to do for the kids as
well. The festival offers many cultural experientiest several respondents claim Molde

lacks the rest of the year.

Some respondents point out how great the festviarithe local businesses and economy,
and how great it is that young musicians get tansti@ir skills and qualities during

Moldejazz.

Several respondents claim that the festival cregest advertisement opportunities and
publicity for Molde, and that it gives positiveattion to the region. Respondents also
claim that the festival contributes to putting Meldn the map and creating awareness

both nationally and internationally. Big artisttratt audiences from all over Norway, and
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artists who usually would not include Norway inititeur-schedules are traditionally
known to come to Moldejazz. Respondents agreeatpasitive impact of this is that

people’s music horizons are broadened.

Some of the negative comments were about beggdrstaeet musicians, and how they
have increased over the past years. The respongenctsive the beggars to "discolor” the
streets and contributing to create a negative gihwe during the festival. There were
also some comments on how the stalls in the stoeeitsin more low-quality products and
create a "trashy” image. Some respondents evem ¢hait these two factors have resulted
in people avoiding the city center. Drunkennessdistilirbances were also mentioned as

negative impacts, but was not mentioned that fretiye

Some comments were also suggestions on areassthafeould make improvements.
One respondent suggested moving the merchandiieaiaof the city center and placing
them by the large parking space by Seilet Hotstelad, the city center should flourish of
cafés, street musicians, etc. and the local shoysl enove out to the streets.

One respondent suggested that the festival shoué$i more in the young talents, by for
instance letting them perform at the larger ventibs.respondent explained that it is good
for the city image that young people who are inedlvn music get the opportunity to

show themselves at more serious arenas.
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Question 22: Do you perceive Molde as a "city of @"?

Table 24: City of Jazz

Frequency Valid Percent
Valid Yes, to a great extent 56 34.6
Yes, but only partially 63 38.9
No 39 24.1
| do not know 4 2.5
Total 162 100.0
Missing System 4
Total 166

This question reveals that the most of the respatisdeerceive Molde as a "city of jazz”.
38 % responded "Yes, but only partially” while 33%4/responded "Yes, to a great extent”.
23.5 % responded "No” and 2.4 % were unsure.

23. Do you believe that Moldejazz is the most imptant jazz festival in Europe?

Table 25: Important festival

Frequency [ Valid Percent
Valid Yes 26 15.9
No 70 42.7
| do not know 68 41.5
Total 164 100.0
Missing System 2
Total 166

15.9 % of the respondents replied that they belMuoklejazz is the most important jazz

festival in Europe, while 42.7 % said no. 41.5 %h# respondents replied that they do not
know.
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24. If no, which festival do you believe is the mosnportant jazz festival in Europe?
The previous question shows that 42.7 % of thearedpnts do not believe Molde
International Jazz Festival is the most importanz jfestival in Europe. Question 24 was
made as an open-ended question, so that the resgsrwbuld freely enter the festival
they believe to be the most important jazz festiv&urope. The festival that was
mentioned most frequently in this question wasNbeh Sea Festival in Rotterdam,
Netherlands. The second most mentioned festivaltiadontreux Jazz Festival in
Switzerland. Copenhagen Jazz Festival was the st mentioned festival, and
Kongsberg Jazz Festival and Oslo Jazz Festivaégharfourth spot as the most
mentioned festival. Other festivals that were nwred are Pori Jazz Festival, Jazzfest
Berlin, London Jazz Festival, Roma Jazz Festivele Nazz Festival, Jazz en la Costa, 12
Points Festival and Roskilde Festival.

4.4 Research quality

Faults were discovered when analyzing the datecieitl from the web-surveys. The first
thing that should have been done differently i$ &vary question in the web-survey
should have been made as mandatory questionspi avy questions being skipped by

the respondents.

98 % of the respondents replied that they have te®toldejazz, which might indicate

that persons who have positive relations to Motderhational Jazz Festival conducted the
web-survey. This may be considered as an influgnfeiotor on the results. The results
were also very positive, which also might indictitat the respondents are Moldejazz
enthusiasts. One cannot say with great certaintlypérhaps the results would have been
different if more people conducted the web-survey.

Lastly, one must take into consideration that ias certain all respondents were sincere

when responding to the questions in the web-survey.
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5.0Discussion

The answer to the research problem in this studgs®d on quantitative primary data,
which have been collected through a web-survey.fifldéings presented in this chapter
are based on the frequency tables from chaptemktss cross tables (See Appendix 4).

The research question for this study is:

How are the social impacts of Molde Internationakd Festival perceived among the

residents of Molde and the Molde region, and wizat influence their perceptions?

The conducted research shows that the majoritgeoféspondents have a positive
impression of Molde, and that Molde is spoken difieely within their social circles. No
significant differences were found between the gendSee table 31, appendix 4), age
groups (See table 32, appendix 4) or area of resydéSee table 33, appendix 4).
However, it was revealed that the respondents wdre the least negative towards Molde

were those who live in the city center (See talBleappendix 4).

The research also shows that Moldejazz was chaseneof the three factors in which
the respondents believe gives most attention ta®oltside of the region and contribute

to create Molde’s image, along with Molde Footlilb and the surrounding nature.

The results show that the respondents are verested in music, but not equally
interested in jazz music. Nevertheless, 98 % ofélspondents have attended the festival,
and the majority has attended the festival betwldeB0 times. Those who replied that
they are interested in jazz music are also thosealdays attend the opening ceremony
and are eager to attend the concerts (See tabppéndix 4). Most of the respondents
replied that they are not mainly interested inrthesic, but in the life the festival creates in

the city and attending the outdoor concerts.

The majority of the respondents have a very pasitivoression of Moldejazz, as well as
positive perceptions on the social impacts of g#stifal. There are no significant
differences between the genders (See table 35ndpp4é), age groups (See table 36,
appendix 4) or area of residency (See table 3%&rapp 4).
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One can conclude that Moldejazz is a huge celabrati Molde and gives Molde positive
recognition, as none of the respondents disagrettktstatement. Most of the respondents
disagreed with all the statements regarding negatmpacts on the community, such as
disruption of normal routines or overcrowding. Tlago do not believe that the traffic,
noise levels, amount of trash or vandalism incréasmacceptable levels during the
festival. No significant differences between thad® live within the region, in Molde or

in the city center of Molde (See table 38-44, aplped). However, the open-ended
guestion revealed that several of the respondenisider beggars and street musicians to

be a negative impact that creates a negative atmeospluring the festival.

Most of the respondents perceive Molde as a “difazz”, which is one of the objectives
of the festival. There are no significant differeadetween the genders (See table 45,
appendix 4) or area of residency (See table 4&ratip 4). However, the age group that
disagreed the most on this matter is the respoadmtiveen the ages of 20-29 (See table
47, appendix 4). Moldejazz was not considered tthbenost important jazz festival in
Europe by the majority of the respondents, whichise® one of the main objectives of the
festival. There are no significant differences leswthe genders (See table 48, appendix

4) or age groups (See table 49, appendix 4).

There is a connection between the results of thdysind the social exchange theory,
where an event is viewed as either positive or thegay the local community in relation
to the expected benefits or costs derived fronetlent (Waitt 2003). In this study, the
results show that the respondents consider thalsogpacts of the festival to be very
positive, and that they receive several benefisifthe festival, such as contributing to a
sense of togetherness within the local commundgyraunity pride and increasing the

leisure activities for the local residents in Malde

The results might indicate that those who have gotadl the web-survey are Moldejazz
enthusiasts, and that the web-survey has beenappesaling to those who have positive
attitudes towards the festival. However, furtheserch is needed to draw more specific
conclusions. The results also indicate that ihesfestival itself that is important to the
people and not the jazz music in particular. Thian interesting finding. Could this mean
that Moldejazz could just as well have been a mbfietype of festival? Further research is

needed to clarify this statement.
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Conclusions

This study has revealed that the respondents cemiididejazz to have positive social
impacts, and that gender, age or location of resyldoes not seem to have an influence
on this perception. Those who live outside of titye @re just as positive towards the
festival as those who live in the city center, vane more likely to be affected of the
festival. Furthermore, the results from the studgves that the majority of the respondents
are more interested in the life the music festorabtes in Molde rather than the music.

Nevertheless, the majority of the respondents dendviolde to be a “city of jazz”.

The results are based on 166 respondents andficaltlio generalize to the whole
population of Molde, due to low response ratestHanrresearch is needed in order to draw

more specific conclusions.

A larger study should be conducted in order tolide to generalize the finding to a
population. A random sample method, such as a gatwe street interview, might have
revealed a greater variety in the results, as #fesurvey conducted in this study seems to
have attracted those who are most engaged in Madend have positive attitudes
towards the festival. It would also have been edéng if a quantitative study was
conducted right before the festival and right affter festival, to see if any attitudes or

perceptions have changed.
The results from this study may be of interestfestival management, as

“understanding the social implications of producamgevent in a particular location is key
to managing its impacts” (Bladen et al. 2012, 368).
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Appendices

Appendix 1: Web-survey

Sperreundersgkelse Moldejazz 2014

Takk for at du tar deg tid til & svare pa denne
spgrreunderspkelsen! Svarene du gir er anonymiserte og vil vaere
en del av en masteroppgave ved Hggskolen i Molde. Hensikten
med spgrreundersgkelsen er 3 avdekke lokalbefolkningens
holdninger til Moldejazz.

Det tar 3-5 minutter a svare pa spgrreundersgkelsen.

Din igentitet vil holdes skjult.
Lee om retningslinjer for personvern. (Aones i nytt vindu)

Innledning
1) 1. Kjgnn:

[ Mann

() Kvinne

2) 2. Vennligst oppgi ditt fodselsar:
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3) 3. Vennligst oppgi postnummer pd ditt bosted:

4) 4. Hva er ditt yrke?

| Skoleelev/student

() 1 lgnnet jobb

|| Selvstendig nasringsdrivende
() Arbeidssgkende

i) Trygdet/pensjonert

() Annet

5) 5. Hva var din brutto &rsinntekt i 20137

() Under 100.000

() 100.000-250.000

() 250.000-400.000

i 400.000-600.000

(1 600.000-1.000.000

() Mer

De neste sparsmalene handler om ditt forhold til Molde,

6) 6. Hva er ditt hovedinntrykk av Molde?

| Sveaert positivt
' Positivt

[ Neytralt

I Megativt

| Sveert negativt

7) 7. Hvordan omtales Molde i din omgangskrets?

() Svaert positivt
() Positivt

i) Naytralt

() Negativt

[ | Svaert negativt
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8) 8. Uavhengig av dine egne interesser, hva tror du gir Molde
mest oppmerksomhet utenfor regionen? Velg tre faktorer fra
listen.
| | Naturen
| Meeringslivet/arbeidsmarkedet
Oppvekstmiljeet
Molde fotballkiubb
| Moldejazz
| Teatret Vart
Bjarnsonfestivalen
Enkeltpersoner (f.eks. Kjell Inge Rekke, Jo Neshg aswv.)
|| Hegskeolen i Molde

[ | Annet :

9) 9. Hvilke av faktorene under mener du er med pa & skape
Moldes merkevara? Velg tre faktorer fra listen.

[ | Naturen
Meeringslivet/arbeidsmarkedet

| | Oppvekstmilie

| Molde fotballkiubb
| | Moldejazz

| Teatret Vart
| | Bjarnsonfestivalen

| Enkeitpersoner (f.eks. Kjell Inge Rekke, Jo Nesbp osv.)
| | Hegskolen i Molde

| Annet |

10) 10. Hvilke av byggene listet under vil du rangere som de
tre viktigste signalbyggene i Molde?

1. prioritet |
2. prioritet .

3. prioritet | :



De neste sparsmalene handler om ditt farhald til festivalen Moldejazz.

11) 11. Hvor interessert er du | musikk?

() Sveert interessert
() Litt interessert

| Det varierer

() Litt uinteressert

() Sveert uinteressert

12} 12. Hvor interessert er du i jazzmusikk?

[ ) Sveert interessert
1 Litt interessert
i) Det varierer
| Litt uinteressert

I Svaert uintaressart

13) 13. Har du vaert pa Moldejazz?

() Ja

() Neli

14) 14. Hvis ja, hvor mange ganger har du vaert pa Moldejazz?

\elg alternativ | s |

15) 15. Hvilken pastand passer deg best?

(") Jeg far alltid med meg apningssermonien og gar gjennom
Storgata.

-'_-Jeg er en ivrig konsertgjenger under Moldejazz.
() Jeg er mest opptatt av & f3 med meg utekonsertene.

() Jeg er ikke s8 opptatt av musikken, men livet Moldejazz lager i
byen.

(1 Jeg pleier ikke a delta pa noe.

[ Annet '
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16) 16. Hva slags hovedinntrykk har du av Moldejazz?

| Syaert positivt
() Positivt

() Neytrait

[ Negativt

| Sveert negativt

17) 17. Vennligst kryss av i hvilken grad du er enig/uenig i
folgende pastander:

Helt Delvis Delvis Helt
enig enig Neytral uenig uenig

Moldejazz bidrar til & skape et
godt bilde av Molde.

Moldejazz bidrar til et unikt og oy ~ ~ ~
spesielt lokalsamfunn | Malde. " " " c =

Moldejazz er en stor feiring i . . : ~
Molde. =

Moldejazz viser andre hvorfor
Moide er unikt og spesielt.

18) 18. Vennligst kryss av | hvilken grad du er enig/ueniqg i
felgende pastander:

Helt Delvis Delvis Helt
enig enig MNeytral uenig uenig

Moldejazz bidrar til en falelse av ) ) ) )
samharighet innenfor By ] ] o )
lokalsamfunnel,

Moldejazz bidrar til & forbedre ~ —~ . —
livskvaliteten i lokalsamfunnet. - - - - -

Moldejazz bidrar til personlig ~ —~ —~ ~ =
velvaere og trivsel, = = o : "

Moldejazz gir meg en personlig
felelse av stolthet og
anerkjennelse,

Moldejazz sker min stolthet til
lokalsamfunnet | Molde.
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19) 19. Vennligst kryss av | hvilken grad du er enig/uenig i
felgende pastander:

Helt Delvis Delvis Helt
enig enig MNeytral uenig uenig

Moldejazz gir lokalsamfunnet
positiv anerkjennelse.

Moldejazz etterlater en pagaende
positiv kulturell pévirkning i
lokalsamfunnet.

Moldejazz bidrar til & eke _
fritidsaktiviteter for & & (J J
lokalbefolkningen i Molde.

Moldejazz qir lokalbefolkningen
muligheten til a leere nye ting.

Moldejazz gir lokalsamfunnet en
mulighet til & oppdage og utvikle
nye kulturelle ferdigheter og
talenter.

207 20. Yennligst kryss av i hvilken grad du er enig/uenig i
felgende pastander:

Helt Delvis Delvis Helt
enig enig Neytral uenig uenig

Moldejazz er en forstyrrelse av ~ ~ ~ ~
mine normale rutiner. = = < -

Det er alt for mange folk under
Moldejazz.

Tilstrgemningen av _ _ _ _
festivaldeltakere er en = = k=) =l ke
forstyrrelse for meg personlig.

Trafikken | Molde aker til
uakseptable nivaer under
Moldejazz.

Staynivaet | Molde aker til
Lakseptable nivaer under
Molidejazz.

Seppel | Molde gker til
uakseptable nivaer under
Moldejazz.

Heerverk eker til uakseptable ~ ~ ~ ~
nivier under Moldejazz. = = = =



21) 21. P& hvilken mate mener du Moldejazz pdvirker bybildet
til Molde? Gi gjerne flere eksempler.

22) 22. Ser du pa Molde som en "jazzby"?

| Ja, | stor grad
. Ja, men bare delvis
() Nei

| Vet ikke

23) 23. Ser du pa Moldejazz som den viktigste jazzfestivalen i
europa?

(1Ja
) Nei

() Vet ikke

24) 24. Hvis nei, hvilken mener du er den viktigste
jazzfestivalen i Europa?
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Appendix 2: Main objectives and visions

The main objectives and visions of Molde InternagiloJazz festival were sent by email
from the festival’'s marketing manager, Hans-Olalili S27.02.14.

Hovedstrategier

MIJF sitt hovedformal er a arrangere jazzfestival i Molde i juli maned. Festivalen skal
drive helarlig virksomhet, bidra til et aktivt jazz-miljg i regionen, yte kompetanse for
jazzmiljget nasjonalt og via internasjonale nettverk fremme norsk jazz i utlandet.
Visjonen er a veere den viktigste festivalen for jazz og beslektet musikk i Europa.

A. Programpolitikk

MIJF skal presentere det ypperste innen jazz og beslektet musikk, med fokus pa
samtidsmusikalske uttrykk. Vi skal vaere brobygger mellom det lokale, nasjonale og det
globale og virke pa tvers av sjangere. Norske musikere skal gis utviklingsmuligheter.
Leerings- og presentasjonsformer for barn og unge skal vektlegges.

B. Spillestedsstruktur/arenaer

MIJF skal ha spillesteder tilpasset festivalens program med kapasitet fra 150 til
10000. Kulturbygget PLASSEN, skal vaere sentrum for jazzaktivitetene i Molde. Under
festivalen skal vi benytte 3-5 arenaer samt lokaler til administrasjonen.
Samlokaliseringen med Teatret Vart, Kunstnersenteret, Bjgrnsonfestivalen og
Biblioteket gir mulighet for sjangerovergripende samarbeidsprosjekt.

C. Molde som festivalarena - helarig virksomhet

Storyville Jazz Club (SJC) skal ha fast tilhold i huset og presentere 35 -40 konserter og
arrangement pa ulike arenaer. Vi skal bidra til utvikling av et aktivt jazzmiljg og
befeste Molde som jazzby hele aret. Vi skal stgtte opp om utviklingsprosjekter for
unge musikere og skaffe artister av internasjonalt format til Molde flere ganger pr
semester.

D. Organisasjon - forretningsdrift - giennomfgring

Festivalen drives av en liten administrasjon supplert med innleid spesialkompetanse,
samlokaliseringen pa PLASSEN gjgr det mulig & samordne institusjonenes
spisskompetanse. Frivillige ngkkelpersoner skal ha sentrale roller gjennom aret og
gjennomfgringen av festivalen baseres pa frivillige funksjonaerer. Egeninntekter
inkludert sponsing skal opprettholdes pa samme hgye niva som na. Gjennom salg,
restaurantdrift og bodutleie skal det skapes overskudd som totalgkonomien i
festivalen nyter godt av.

F. Miljgprofil

Festivalen ble sertifisert som miljgfyrtarn i 2006, resertifiserti 2009 og 2012. Vi skal
arbeide aktivt med a styrke miljgprofilen ved a viderefgre festivalens prosjekt "Grgnn
mat til bld toner” for & fremme bruken av gkologisk og kortreist mat. Vi skal fokusere
pa prosjekt med kildesortering og miljgpatruljer.
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Appendix 3: PASW-tables

Table 26: Occupation

Frequency Valid Percent
Valid 163 98.2
Other 1 .6
Maternity leave 1 .6
Maternity leave 1 .6
Total 166 100.0

Table 26 contains all the answers from “Other” uresfion 4.

Table 27: Signature building |

Frequency] Valid Percent
Valid  Molde Domkirke 7 4.2
Aker stadion 67 40.6
Rica Seilet 66 40.0
Plassen 12 7.3
Romsdalsmuseet 13 7.9
Total 165 100.0
Missing System 1
Total 166

Aker stadion was chosen as the most important gignauilding in Molde by 40.6 % of
the respondents. Rica Seilet was a close secottdpwiy one respondent who separates

the first- and second place.
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Table 28: Signature building I

Frequency Valid Percent
Valid  Molde Domkirke 16 9.8
Molde Radhus 1 .6
Aker stadion a7 28.7
Rica Seilet 55 33.5
Plassen 23 14.0
Molde 4 2.4
Fjordstuer
Romsdalsmuses 17 10.4
Ngisomhed 1 .6
Total 164 100.0
Missing System 2
Total 166

Rica Seilet was chosen as the second most impaitamdture building by 33.5 % of the

respondents.

Table 29: Signature building Il

Frequency Valid Percent
Valid Molde Domkirke) 24 14.8
Molde Radhus 3 1.9
Aker stadion 21 13.0
Rica Seilet 23 14.2
Plassen 42 25.9
Molde 10 6.2
Fjordstuer
Romsdalsmuses 37 22.8
Ngisomhed 2 1.2
Total 162 100.0
Missing System 4
Total 166

Plassen was chosen as the third most importaratsighbuilding in Molde by 25.9 % of

the respondents.
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Table 30: Other

Valid Percent

Valid

Other

Merchandize stalls
Volunteer

Attend sponsor events

Attend some of the indoor
concerts

Volunteer

Work for Moldejazz

Concerts and nightlife
Merchandize stalls

Watch the opening ceremony
Play in the jazz parade and
attend most of the outdoor
concerts

It varies

Total

92.8
.6

o 0O o O

o 0O o oo o

.6
100.0

Table 18.1 contains the all the answers from "Otlrequestion 15.
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Appendix 4: PASW cross-tables

Table 31: Cross-tab Q6 and Q1

1. Gender:
Male Female Total
6. What is your main Very positive 18 31 49
impression of Molde? Ppositive 26 65 91
Neutral 8 10 18
Negative 0 4 4
Very negative 1 0 1
Total 53 110 163

There are no significant differences between thmlges regarding their perception of
Molde. 44 out of 54 men and 96 out of 110 wometiedghat they have a positive
perception of Molde. This proves that the majootypoth men and women have positive

impressions of Molde.
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Table 32: Cross-tab Q6 and Q2

2. Age groups
1941-1954 1955-1964 1965-1974 1975-1984 1985-1994 1995-1999 Total
6. What is your main Very 10 7 10 8 11 4 50
impression of Molde? positive
Positive 11 13 11 20 26 11 92
Neutral 1 0 2 3 9 3 18
Negative 0 0 0 1 3 0 4
Very 0 0 0 0 1 0 1
negative
Total 22 20 23 32 50 18 165

The majority of the respondents have positive iregians of Molde, regardless of their age. 21 o@2ifespondents with the ages of 60 or

above, 20 out of 20 between the ages 50-59, 2dfd8 between the ages 40-49, 28 out of 32 betweenges 30-39, 37 out of 50 between the
ages 20-29 and 15 out of 18 under the age of 28 pasitive impressions of Molde. The age group wes the most negative towards Molde is

the respondents between 20-29.
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Table 33: Cross-tab Q6 and Q3

3. Area of residency
City
Region Molde center | Total
6. What is your Very 7 33 10 50
main positive
impression of  Positive 30 38 24 92
Molde? Neutral 8 9 1 18
Negative 2 2 0 4
Very 1 0 0 1
negative
Total 48 82 35 165

There are no significant differences between tspardents who live outside Molde, in

Molde or in the center of Molde and their impressiof Molde. 37 out of 48 respondents
who live outside of Molde, 71 out of 82 who livetiin the Molde region and 34 out of 35
who live in the city center of Molde have positingpressions of Molde. The respondents

who are the least negative towards Molde are thwbselive in the city center.
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Table 34: Cross-tab Q12 and Q15

15. Which statement suits you the best?

| always
attend the | |1 am eager | | am mostly | am not that
opening about concerned interested in the | | usually do
ceremony | attending the about music in particular, | not attend
and walk concerts | attending thq but the life the anything
through during outdoor | festival creates in th during
Storgata. | Moldejazz concerts. city. Moldejazz. | Other Total
12. How interested are Very interested 2 20 0 0 0 2 24
you in jazz music?  Somewhat 10 14 19 6 1 2 52
interested
It varies 2 1 13 17 1 6 40
Somewhat 0 0 6 15 2 1 24
uninterested
Very 1 0 5 17 1 1 25
uninterested
Total 15 35 43 55 5 12 165

This table shows that those who are interestedzn music always attend the opening ceremony andlso eager to attend the concerts during

the festival. Those who have little or varying net&t in jazz music are mostly concerned about dittgrthe outdoor concerts. Those who are

more interested in the life the festival createthm city are also not that interested in jazz musi
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Table 35: Cross-tab Q16 and Q1

1. Gender
Male | Female| Total

16. What is your main Very 21 36 57
impression of positive
Moldejazz? Positive 27 63 90

Neutral 4 10 14

Negative 2 1 3
Total 54 110 164

There are no significant differences between thnelges and their impressions of
Moldejazz. 48 out of 54 men and 99 out of 110 worm@&ve positive impressions of
Moldejazz.



Table 36: Cross-tab Q16 and Q2

2. Age groups
60 or
above | 50-59 | 40-49 | 30-39 | 20-29 | Under 20| Total
16. What is your mair ~ Very 8 11 4 7 15 9 54
impression of positive
Moldejazz? Positive 11 7 16 19 26 7 86
Neutral 0 2 1 4 5 1 13
Negative 0 0 1 2 0 0 3
Total 19 20 22 32 46 17 156

There are no significant differences between tleegagups regarding their main impression of Moldejas the majority has positive
impressions of Moldejazz. 19 out of 19 respondauiitis the ages 60 or above, 18 out of 20 responderite ages between 50-59, 20 out of 22

between the ages 40-49, 26 out of 32 between = 2@39, 41 out of 46 between the ages 20-29 @aitlof 17 of the respondents who are
under 20 years old all have positive impressiongaldejazz
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Table 37: Cross-tab Q16 and Q3

3. Area of residency
City
Region Molde center | Total
6. What is your Very 14 28 15 57
main impression of  positive
Moldejazz? Positive 26 47 19 92
Neutral 8 5 1 14
Negative 1 2 0 3
Very 0 0 0 0
negative
Total 49 82 35 166

The majority of the respondents have a positiver@sgion of Moldejazz. 40 out of 49 who live outsad¢he
Molde region, 75 out of 82 who live within the Meldegion and 34 out of 35 who live in the city ezraf
Molde have positive impressions of Moldejazz. Téspondents who have the least negative impresarens

those who live in the city center of Molde.
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Table 38: Cross-tab Q20 and Q3 |

3. Area of residency

Outside Molde Molde Molde central Total
20. Moldejazz is a Strongly 0 2
disruption of my agree 0 2
normal routines. Partly agred 2 8 6 16
Neutral 10 9 5 24
Partly 13 18
disagree 6 37
Strongly
. 21 45
disagree 18 84
Total 46 82 35 166

The majority of the respondents disagree that Maltkeis a disruption of their normal routines. Téhare no significant differences between the avéas

residency.
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Table 39: Cross-tab Q20 and Q3 II

3. Area of residency

Outside Molde Molde Molde central Total

20. There are too mar] Strongly 2 2 1 5

people during agree

Moldejazz. Partly agree 4 8 3 15
Neutral 7 7 3 17
Partly 11 16 8 35
disagree
Strongly 22 48 20 89
disagree 45

Total 81 35 161

The majority of the respondents disagree that thex¢oo many people during Moldejazz. There arsiguificant differences between the areas of

residency.
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Table 40: Cross-tab Q3 and Q20 Il

3. Area of residency

Outside Molde Molde Molde central Total
20. The influx of Strongly 1 2 0 3
festival participants is agree
disruption for me Partly agred 1 0 0 1
personally. Neutral 5 7 2 14
Partly 6 12 5 23
disagree
Strongly 32 60 28 120
disagree
Total 45 81 35 161

The majority of the respondents disagree thatrifiex of festival participants is a disruption filvlem personally. There are no significant diffeesnc

between the areas of residency.
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Table 41: Cross-tab Q3 and Q20 IV

3. Area of residency
Outside Molde Molde Molde central Total

20. The traffic in Strongly 3 3 2 8
Molde increases to  agree
unacceptable levels  partly 6 10 4 20
during Moldejazz. agree

Neutral 10 10 5 25

Partl 40

disagyree 11 22 7

Strongly 15 34 17 66

disagree
Total 45 79 35 159

The majority of the respondents disagree thatrféd in Molde increases to unacceptable levelsmduMoldejazz. There are no significant differesce
between the areas of residency.
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Table 42: Cross-tab Q3 and Q20 V

3. Area of residency
Outside Molde Molde Molde sentrum | Total

20. The noise levels ir Strongly 1 2 0 3
Molde increases to  agree
unacceptable levels  partly agree 1 2 1 4
during Moldejazz. Neutral 12 6 2 20

Partly 11 21 8 40

disagree

Strongly 20 48 24 92

disagree 45 79
Total 35 159

The majority of the respondents strongly disaghes the noise levels in Molde increases to unaabdptevels during Moldejazz. There are no

significant differences between the areas of resige



Table 43: Cross-tab Q3 and Q20 VI

3. Area of residency

Outside Molde Molde Molde central Total

20. The amount of Strongly 3 6 2 11
trash in Molde agree
increases to Partly agred 7 19 6 32
unacceptable levels  Neytral 10 10 3 23
during Moldejazz. Partly 11 16 10 37

disagree

Strongly 14 29 14 57

disagree 45 30
Total 35 160

There are more respondents who disagree that thardarof trash in Molde increases to unacceptalwieldeduring Moldejazz than those who agree.

There are no significant differences between tkeasof residency.
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Table 44: Cross-tab Q3 and Q20 VII

3. Area of residency
Outside Molde Molde Molde central | Total

20. Vandalism Strongly 1 2 1 4
increases to agree
unacceptable levels  partly agree 4 9 2 15
during Moldejazz. Neutral 16 19 6 41

Partly 9 12 11 32

disagree

Strongly 15 38 15 68

disagree 45 30
Total 35 160

Most of the respondents disagree that vandalisne@ses to unacceptable levels during Moldejazzy ¥&v respondents agree compared to those who

strongly disagree. There are no significant diffierss between the areas of residency.
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Table 45: Cross-tab Q22 and Q1

1. Gender
Male | Female| Total

22. Do you perceive Yes, to a great 15 41 56
Molde as a "city of extent
jazz"? Yes, but only 23 38 61

partially

No 13 26 39

Do not know 1 3 4
Total 52 108 160

There are no significant differences between thnelges regarding their perception of Molde as ay’cft
jazz”. 38 out of 52 men and 79 out of 108 womensaer Molde to be a "city of jazz”. This proves tiiae

majority of both men and women perceive Molde &stg of jazz”.

Table 46: Cross-tab Q22 and Q3

3. Area of residency
City
Region | Molde center [ Total
22. Do you perceive Yes, to a great 16 25 15 56
Molde as a "city of extent
jazz"? Yes, but only 17 31 15| 63
partially
No 12 23 4| 39
Do not know 2 2 0 4
Total ar 81 34 162

The majority of the respondents perceive Molde ‘&sty of jazz”. 33 out of 47 respondents who |wéhin
the region, 56 out of 81 respondents who live inddand 30 out of 34 who live in the city centeiMiflde
perceive Molde as a "city of jazz”. The respondemit® disagreed the most to this statement are tivbse

live in Molde, where 23 out of 81 respondents expliNo”.
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Table 47: Cross-tab Q22 and Q2

2. Age groups
1941-19541955-1964{1965-1974]1975-1984{1985-1994]1995-1999 Total

22. Do you perceive Yes, to a great 11 13 10 8 9 5 56
Molde as a "city of extent
llazz™ Yes, but only 8 6 9 18 16 6 63

partially

No 0 2 4 6 23 4 39

Do not know 1 0 0 0 2 1 4
Total 20 21 23 32 50 16 162

The majority of the respondents perceive Molde ‘astg of jazz” and there are no significant difégrces between the age groups. Except for the age

group 20-29, where 23 out of 50 respondents disagre

68



Table 48: Cross-tab Q23 and Q1

1. Gender
Male | Female| Total
23. Do you believe tha yes 10 16 26
Moldejazz is the most No 25 43 68
limportant jazz festival i D0 not 19 49 68
Europe? know
Total 54 108 162

The majority of the respondents do not believe khaldejazz is the most important jazz festival ur@pe. A

large number of the respondents replied that tieyriot know”. Only 10 out of 19 males and 16 oufL68

women replied "Yes”. There are no significant diffieces between the genders.

Table 49: Cross-tab Q23 and Q2

23. Do you believe that Moldejazz is th
most important jazz festival in Europe?
Yes No Do not know| Total

2. Age 1941-1954 4 10 8 22
groups 1955-1964 6 6 9 21
1965-1974 4 9 10 23
1975-1984 5 14 13 32
1985-1994 3 22 25 50
1995-1999 4 9 3 16
Total 26 70 68 164

The majority of the respondents, 70 out of 164ndbbelieve that Moldejazz is the most importaarja

festival in Europe and there are no significantedénces between the age groups.
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Appendix 5: Map

Figure 2: Map

(Wikipedia 2013)

Figure 2 illustrates Molde and the surrounding sisehich were included in the definition of the Meld
region in this study.
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